Department of Business Analytics

Applying the tools of modern data science and machine learning
to delve into real=vorld business problems, and derive novel
business insights from various data
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Text mining, Intelligence Information System, Big Data Analysis
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Analyzing the discriminative attributes of products using text mining focused on cosmetic reviews
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Semantic and explainable research-related recommendation system based on semi-supervised methodology
using BERT and LDA models
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e-Marketing, Metaverse, IoT

Team-Soar: A Computational Model for Multilevel Decision Making
IEEE Transactions on Systems, Man, and Cybernetics

| became an attractive person in the virtual world: Users' identification with virtual communities and avatars
Computers in Human Behavior

Do Hedonic or Utilitarian Types of Online Product Reviews Make Reviews More Helpful?: A New Approach to
Understanding Customer Review Helpfulness on Amazon
Journal of Global Information Management
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@ Metaverse, VR & AR, Digital Human, Smart Packaging & Logistics, Online Business Strategies, F&B
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Social Media Analytics, Crowd Sourcing, Social Network Analysis
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Motivational affordances and survival of new askers on social Q&A sites: The case of Stack Exchange network
Journal of the Association for Information Science and Technology
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Gamification effects on users' motivation to contribute knowledge in a Portuguese Q&A community
Aslib Journal of Information Management
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Social Media Analytics, Crowd Sourcing, Social Network Analysis
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Smart factory adoption in small and medium-sized enterprises: Empirical evidence of manufacturing industry in
Korea

ChEel A12|S HAsH=r| 210f A4 DCiofo] g gt A o7 W 2lriet H B A% S40
2ot vl

Policy Role of Social Media in Developing Public Trust: Twitter communication with government leaders
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Tae's current research interests include data science, business
analytics, and technology value. His research work has appeared in
ISR, EJIS, I&M, and others. He is an editorial board member of JAIS.
He has introduced various IS courses, such as machine learning,
business analytics, business intelligence, business software, IT
strategy, and MIS, to the Ajou, Baylor, and Michigan State students.

Chat2t 4315 taehunkim@ajou.ac.kr

Data Science, Business Analytics, Technology Value

DO

Portfolio Effects of Knowledge Management Strategies on Firm Performance: Complementarity or Substitutability?

Understanding Content Contribution Behavior in a Geosegmented Mobile Virtual Community: The Context of Waze

Disaggregation of the IT Capital Effects on Firm Performance: Empirical Evidence from an IT Asset Portfolio
Perspective
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Full-time students
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Contact Info.

Kang, Juyoung), jykang@ajou.ac.kr
Rhee, Cheul), crlee@ajou.ac.kr

Lee, Hansol), Ihs15@ajou.ac.kr

Lee, Hyeonseok), hl0738@ajou.ac.kr

Department of
Business Analytics

Getting started

with Ajou

Faculty member.

A

== (Kang, Mincheol), mckang@ajou.ac.kr
(Kang, Min Hyeong), minhkang@ajou.ac.kr
(Park, Min Jae), geglove@ajou.ac.kr

(Kim, Tae Hun), taehunkim@ajou.ac.kr
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